
ISSN 2454-6593

HUBA CMEAS 

2e Knowledge Leade. 

INDIAN JOURNAL OF 
RESEARCH IN COMMERCE,

MANAGEMENT, ENGINEERING
AND APPLIED SCIENCE 

SEPTEMBER 2016 



ISSN 24546593 

INDIAN JOURNAL OF 

RESEARCH IN COMMERCE, 

MANAGEMENT, ENGINEERING 

AND APPLIED SCIENCE 

HUR EAS 

Be a knowledge leader. 

VOLUME: 11 

DK PUBLICATION HOUSE 
#119, Siddeshwar Park, Vidyanagar, HUBBAI.LI 580-031 

www.dkpublication.com Mobile No.: 80888 22199 E-mail: dkphub@gmail.com 



INDEX 
S.NO. AUTHORS NAME TITLE OF PAPER PAGE 

1. MR. SHANKAR MULAGUND DISPARITIES IN INDUSTRY, TRADE AND 1 

MR. KUMAR HANJAGI FINANCE INDICATORS -A DISTRICT LEVEL 

ANALYSIS IN KARNATAKA 

SIDDANAGOUDA .B. HOSAGOUDAR IMPACT OF ALCOHOL ADVERTISING ON 9 

SHILPA A.HALLI YOUTH 

SANTOSH S.HIREMATH. 

PROF. VIDYA I VASTARD A STUDY ON STRESS MANAGEMENT IN 19 3. 

PRIYANKA RAGARWAL EDUCATIONAL INSTITUTION.
ef 

MANJUNATH NAIKER 

PRIYANKA.v.HOSAMANI WOMEN EMPOWERMENT IN INDIA 24 
4. 

PROF.S.I.PATTAR ECONOMIC REFORMS IN INDIA 31 
. 

PROF.M.V.JIGABADDI, 

6. MRS, VEENAI BHAVIKATTI, DR. WORK-LIFE BALANCE IN BPO SECTOR 36 

ANITHA.R.NATEKAR

SAGAR.S.CHABBI(M.COM) A PHENOMENAL COST& BENEFIT OF 39 

ENVIRONMENTAL ACCOUNTING IN SURESH.S.ADAGALLA(M.COM) 
PRABHAYYA.VIRAKTHMATH(M.cOM) PRESENT SCENARIO 

ADITYA.S.BETALA MAKE IN INDIA- "A LION'S STEP 49 
8. 

56 
DR.SHILPA.M.SANGAM

THE ROLE OF MAHILA SAMAKHYA IN 
9. 

wOMEN'S EMPOWERMENT 
66 

DR. B.S.KAMBLE 
EVALUATION OF MDG 3: PROMOTING 

10% GENDER EQUALITY AND WOMEN 

EMPOWERMENT

70 MAKE IN INDIA AND ECONOMIC 
11.SHRI. M.S.VANAKI 

GROWTH SHRI.P.G.KONNUR 

73 
DR. BABASAHEB'S VIEWS ON BRITISH 

12. SUJATA. V. ASODE 
INDIAN FINANCIAL SYSTEM 

FINANCIAL INCLUSION WITH REFERENCE78 
13 MALLIKARJUN M. MARADI 

TO PRADHAN MANTRI JANA 
PARAMANANDDASAR 

DHANYOJANA IN INDIA: PROBLEMS AND 

DR.(SMT.) A. N. TAMRAGUNDI

PROSPECTS

HIV/AIDS AMONG WOMENS AND ITS 90 

14 SMT.GIRIJA. S. SHELLIKERI. 
IMPACTS ON SOCIAL STRUCTURE: A CASE 

STUDY OF KARNATAKA STATE 

94 
A DESCRIPTIVE STUDY OF WOMEN 

15. PROF.S.M GOUDER 
EMPOWERMENT WAY IN INDJA 

PROF.GURUSWAMY A 

98 WOMEN'S IMPORTANT DEVELOPMENT

16. DR. SHAILASHREE AHIRSANG 
PROGRAMMES IN INDIA 

103 E-BANKING PRACTICES: A STUDY ON E 

17. MIS, ROOPA.B.BIDNALAMATH 
COMMERCE STRATEGIES OF BANKS WITH 

OR.MEENA CHANDAWARKAR 

SPECIAL REFERENCE OF NATIONALIZ�D

BANK IN KARNATAKA
112 WOMEN EMPOWERMENT THROUGH 

18. 
HAMEEDABANU ATHANI 

SELF HELP GROUP 
DR.SUREKHA.RATHOD 115 EMPOWEMENT OF WOMEN IN INDIA; 

19. THE NEW CHALLENGES AND WAYS 
SMT. RAJESHWARI PURANI 

FORWARD 



ISSN 2454-6593 

IJRCMEAS 

Make in India and Economic Growth 

Shri. M.S.Vanaki,ssistant Professor, Department of Eeonomies K.E.G.I.Bagewadi College 

Nipani Mob No: 9448344680 

Shri.P.G.Konnur, Associate Professor, Department of Economics, S.S.N. Arts and Com College, 

Hukkeri. Mob No: 9448161673 

Abstract 

Prime Minister Narendra Modi launched the Make in India programme on 25 September 2014.It is an 

initiative of the Government of India to encourage 
multi-national, as well as domestic, companies to 

manofacture their products in India. The aims of this flagship programme are:job creation and skil 

enhancement in 25 sectors of the economy, produce high quality standards and minimizing the impact 

on the environment, attract capital and technological investment, make India a manufacturing Hub and 

generating employment. It covered 25 automobiles and leather products sectors of the economy. Inflow 

of Capital from this Flagship Programme 100% FDI is permitted in all these sectors.Between 

September 2014 and November 2015, the government received Rs1.20 lakh crore (USS18 billion) 

worth of proposals from companies interested in manufacturing electronics in India.The Spice Group, 

Samsung South Asia, Hitachi ,France-based LH Aviation, Xiaomi, Lenovo and Micromax are the 

companies initiated to invest. Within a span of 23 month this programme 
mobilized rs 223.74 bn US 

Dollars 
Introduction

Iti5 an initiative of the Government of India to encourage multi-national, as well as domestic, 

companies to manufacture their products in India. India would emerge, after initiation of this 

programme in 2015, as the top destination globally for foreign direct investment, surpassing China as 

well as the United States. Prime Minister Narendra Modi launched the Make in India programme on 25 

September 2014. 

Aims 

To focus on job creation and skill enhancement in 25 sectors of the economy. 

It aims at high quality standards and minimizing the inmpact on the environment. 

It hopes to attract capital and technological investment in India. 

4 Make India a Manufacturing Hub 

5. Generating Employment 

Sectors covered under MII 

Make in India focuses on the following 25 sectors of the economy 

I.Automobiles 

Automobile Components 

Aviation 

3 Biotechnology 

4. Chemicals 

5. Construction 

6. Defense manufacturing 

70 
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